Case study

ALLSAINTS SPITALFIELDS

This is the eCommerce
site to which other
retailers aspire. It's
been live since late
2006, and growing
continuously ever since.
All along, it’s been the
brand’s top performer.
And yet there’s still
plenty of opportunity
for development.
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Originally AllSaints asked us to create a brand site and
eCommerce store that was as inspired as the clothing. We did
that, and continued to support the brand in the UK. The next
stage is to develop a global brand with multicurrency transactions
and multinational marketing and distribution.

AllSaints Spitalfields is design-led fashion at its most enticing. The
brand’s downbeat urban look oozes desirability; the presentation
is just about as fresh and self-confident as it gets. Navigation

is pure and uncluttered; the business of shopping is free from
distractions. Helpful on-page drop-downs show what’s in your
basket, while a dynamic one-click search takes you straight to the
products you want. A few key pieces are presented with a neat
360 degree revolving tool.

Recent work includes dynamic search with drop-down thumbnails
that take visitors to a product in a single click. Same-day local
deliveries almost double average order values; success depends
on up-to-the-second stock feeds from stores. Customised

product pages highlight key pieces within the collection without
detracting from the overall theme. Preordering lets customers
purchase before products come into stock. A drop-down mini
basket improves usability and conversion rates.

drivebusiness support the site with weekly mailers, PPC and the
continuous development of the cusotmer journey.

500% ROI from key stages of development

The brand’s top performing store since launch

328% year-on-year growth

Average spend has doubled since launch

220% increase in warehouse efficiency

PPC ROI 67:1

70% increase in customer database from targeted marketing
Visitor numbers doubled following post-winter 2008/09

together we can...
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